
Making Nutritious Children’s Food A Reality

Children aged 2 and under 5 are increasingly overweight and obese. The World Health
Organization (WHO) in 2019, estimated 38.2 million children were either overweight or obese. An
increase of over 200% from 1976. Childhood obesity is a major concern as it is a leading cause
of health related diseases among children in this age group.

Techkno Kos, a multifaceted private sector team, believes that subtle changes by private
stakeholders can contribute to the reduction of overnutrition issues in children while harnessing
the benefit of an integral actor.

Why Are Children Obese
“The fundamental cause of obesity and being overweight is an energy imbalance between
calories consumed and calories expended.” WHO, Obesity and Overweight, June 9, 2021. Food
labels on the majority of packaged foods contain nutrition and consumption recommendations
geared towards adult nutrition and consumption. As a result, children often consume more food
with higher nutritional requirements than recommended.

Culture also plays a role in childhood obesity. Cultural and generational value systems differences
influence how we perceive child health resulting in a misplaced focus on physical appearance (fat
vs. slim) to determine health status. Physical appearance does not tell the full story. According to
the WHO, an overweight or obese child has a weight to height ratio greater than 2-3 standard
deviations above WHO child growth median.

Food System Tackles Childhood Obesity and Overweight
The food children eat has a direct correlation to health status. A shift from adult-focused food,
nutrition and sizing can have a positive impact on childhood obesity.
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Food industry actors can play a significant role on health status.  Diets are influenced by what is
available versus what is needed. Subtle changes to formulations, packaging and labelling can
impact children’s diets.

Food system actors influence on healthier diets:

● Modify food processing to reduce salt, sugar and other toxins
● Provide appropriate proportion sizing for children
● Provide child oriented nutritional labels on food packaging
● Shift food offerings from adult focused and include child focused food offerings.
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Call To Action
Changing perceptions of healthy children and healthy child diets will require education.
Behind the scenes, private actors can take advantage of BlockChain technology to augment their
label design so that consumers can dive deeper while promoting their brand at the same time.
We recommend this approach to address the cost of redesigning labels. A gentle nudge, with the
inclusion of child nutritional data and promotion of wide scale use of QR Codes can reposition the
food system towards change.

Conclusion
Promoting healthier food for children aged 2-5 is good for private stakeholders. Subtle changes to
food packaging, portion sizes, and food makeup can reduce the number of overweight and obese
children. Shifting production to healthier foods, for this age group, reduces the risk of future claims
related to foodborne illness such as diabetes, hypertension, stroke and untimely death. These
changes can result in reduced childhood obesity while growing business and creating new
markets at the same time.
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